Steps to
Effective Social
Media Measurement

Measure Conversions and Sales.

Measuring social isn’t abgut the total number of eyeballs
that see your content. It’s aQout the actions that people
take. Use this calculation for any channel, fir_om YouTube to
the blog, to see how that channel fages in conversion rates.
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Facebook has
1.3 billion users!
Find out more »

Track and Measure Your Leads.

How is social media affecting your lead sources? Take a look,
and start planning how to better nurture leads from social.

Referral Traffic If?

Note referral traffic to your
site from social networks.

Social Media 0 9

Overlay names on your followers
list with your lead pipeline.

Thinking Exercise:

Contact the ExactTarget
Marketing Cloud

ﬂ gy;uesmns?

Email Marketing

Track requests for content
downloads from email signups.

- Want a weekly digest of Designate Lead
marketing tips? S ources

Subscribe to Spark » .
Direct Source

Note leads that come from a direct source,
like a blog subscription.

Offline Events Include a field on your website’s contact
form that asks visitors how they found you.
Note leads that come in from

offline events. Map a contact form submission or a click

on a “Contact Us” email link.

Measure Your Cost Savings.

the value of social isn’t shown in what goes up

ut what goes down (such as thts).

Bringing You Closer P

to Your Social Customer »


http://newsroom.fb.com/company-info/
http://www.exacttarget.com/unique-value-of-facebook
http://www.exacttarget.com/unique-value-of-facebook
http://www.exacttarget.com
http://www.exacttarget.com/email-marketing-newsletter
http://www.exacttarget.com/resource-center/digital-marketing/bringing-you-closer-to-your-social-customer
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